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Launched, September 3, 2019, BRN is the first privately-funded lifestyle media
platform focused on helping individuals achieve independence and financial
security.

As of March 5, 2025, BRN has produced 2,000 daily (Monday through
Sunday) programs.

BRN’s programming meets viewers on their terms and is more than just finance
and investments! BRN focuses on topics that impact the daily and long-term lives
of its viewers: aging, finance, lifestyle, privacy, retirement, wellness &
more.

The goal with each BRN program is to provide relevant educational information
to help individuals and their families achieve financial security and maintain their
independence.

Content does not include product pitches or advertisements. BRN programming
is education based.

All BRN programming is free to view. There are no paywalls or membership fees.

BRN revenue is solely derived through The Morning Pulse subscriber fees and
brand network content partnerships. A BRN partnership easily fits into the
budget for organizations of all sizes.
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BRN is well positioned to complement a brand’s existing marketing
and video strategy:

1. Retirement and Financial Industry Knowledge and Depth. BRN is led by
an experienced 31-year veteran of the Retirement Industry. Jeffrey Snyder
has served as a third-party administrator, recordkeeper, technologist and
Retirement Plan Advisor and Search Consultant for many of today’s retirement
programs. With 2,000 shows under his belt, Jeffrey knows the right topics to
cover and the questions to ask.

2. Education only with no Sales Pitches or Pop-Up Ads. BRN content is
purposely created to provide the audience with important information and
education. The BRN audience knows it gets just the facts every day from
experts.

3. An organically grown audience and unmatched distribution. The BRN
audience of consumers and financial professionals has been developed over a
13-year period without any paid advertisements or paid services to artificially
add subscribers. BRN programming is also made available free of charge
across all major social media platforms. As part of its agreement, BRN content
is completely re-purposeable by its partners with no limitations.
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BRN is well positioned to complement a brand’s existing marketing
and video strategy (continued):

4. Complete knowledge of the trends that matter. The BRN team curates
daily content to provide the audience with the stories that matter in The
Morning Pulse, newsletter. BRN programming stays away from the stories and
hyperbole that consumes most of today’s media outlets.

5. Broadcast quality content. Unlike traditional marketing and video
strategies that take a firm representative and have them read a script or
teleprompter directly to the audience for, what is effectively a sales pitch, BRN
content includes a seasoned independent host, is custom, and produced in
real time by a team of seasoned broadcast professionals. BRN content
features lower third graphics and b-roll footage to help tell story.

6. Completely Compliance and Marketing friendly. BRN content is fully
Compliance and Marketing reviewed and approved with any edits applied, if
needed. The determination of the air date of the program is made by the
partner on a first come, first served basis.
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THE BRN AUDIENCE
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Each Show Features the Partner Brand and is Available for Download

 Partner logo, URL and a BRN-
created QR code is displayed in
the lower third throughout the
program.

» All content is downloadable, fully
reusable with no expiration and
at no additional cost.

» Partners receive the full program
FOR MORE INFORMATION GO TO: + 4 shorter clips for its web

OCTOBERTHREE.COM properties, social media,

newsletters and more.
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Full Show Reporting on Audience and Engagement

BRN SHOW ANALYSIS REPORT

Show dates: November 8, 2024
Show open & view rate®: 25.1% (589,526)
Benchmark: 22.5% (528,459)

Analysis: Show is above benchmark. Mondays, Wednesdays and Fridays remain BRN's
strongest view days.
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Average show watch duration™**: 9:05
Benchmark: 5:39

Analysis: Show is above benchmark. Mondays, Wednesday and Fridays remain our
strongest view days.

Notes:

* Open & view rate are defined as an individual viewer that clicks the link to the Show and views it

** Professionals are defined as non-consumer audience members and include business owners, senior executives, financial
professionals, journalists, etc.

*** Show watch duration is defined as the total time an individual viewer watches a particular program including someone 'skipping’
around to different sections of the Show

*** For privacy purposes, BRN does not share email addresses.
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BRN Daily Distribution
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An Unmatched Offering

CNBC FBN BRN
. Yes Yes Yes
Broadcast Quality
\[o] (\[o] ves
Available Aggregated news Service National/ International/Blogs/
gereg CNBC Content Only FBN Content Only i g
Podcasts/Videos
. Yes Yes No
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Free of sales pitches
Daily
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Primarily focused on Institutional
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Retirement/ Personal Finance /

Content type Investments / Wellness / Lifestyle
Investments Investments
& more
Customizable content No No Yes
Separate Cost Separate Cost No additional cost
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Average segment length 5to 7 minutes 5to 7 minutes 8 to 10 minutes
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Sample of Brands featured in BRN daily programming

, 4
= SPARK INSTITUTE IRON
0 Virginia529
7 ENT ~
7 /TN
S&C

an T N oo
RV LN |

S ONY STANFORD
Uber Health

10




BRN | BROADCAST RETIREMENT NETWORK

FOR MORE INFORMATION:
Jeffrey H Snyder
Chief Executive Officer / Lead Anchor
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